
 
 
 

Marketing Manager 
Understood.org 
National Center for Learning Disabilities  
32 Laight Street, Floor 2, New York, NY 10013 
 
Reports to:  Rashonda Ambrose, Director of Strategic Marketing 
Team: Outreach & Engagement  
Status: Full-time (exempt)  
 
  
The Mission and Vision:    
 
The National Center for Learning Disabilities (NCLD) is a fast-paced, forward-thinking organization that 
is growing quickly. 
  
NCLD works to improve the lives of all people with learning difficulties and disabilities by empowering 
parents, enabling young adults, transforming schools and creating policy and advocacy impact. We 
envision a society in which every individual who struggles to learn possesses the academic, social and 
emotional skills needed to succeed in school, at work and in life. 
 
NCLD is one of 15 founding partners of the innovative online resource, Understood.org. We began with a 
dream to give parents everywhere access to the kind of resources usually only available to a few. We are 
striving to meet that dream with Understood.org, an entirely new, brand-forward, premium content 
destination and online community for parents. Our launch year has been and continues to be backed by 
a national cross-channel media campaign that spans TV, outdoor and digital as we work to build a go-to 
resource for parents looking to help their child thrive. 
  
We are a small, nimble and collaborative team that works with top consultants, vendors, and 
organizations across the sector. Our team enjoys excellent benefits, competitive salaries, and offices in 
a collaborative, open loft space. 
 
 
 
The Position: 
The Marketing Manager will be a critical member of the marketing team, having both visibility to and 
engagement with the entire marketing plan, and primary responsibility for the PR plan.  
 
Reporting into the Director of Strategic Marketing, this position is ideal for the marketing professional 
with a track record of flawless marketing execution who is eager for more strategic marketing 
development opportunities. This position requires an individual who is passionate about marketing, 
committed to flawless execution, eager to learn, and ready to make an impact! 
 
Key Responsibilities: 
 
Donated Media/PR 
Understood.org works with Edelman PR to amplify its message throughout earned media. With 



ambitious goals for coverage, this relationship needs to be closely managed and all opportunities 
pursued to ensure that we leverage all of the options available to Understood. 
 
The Marketing Manager will oversee PR responsibilities including: 

• Day to day management of PR firm: 
§ Facilitating responses to media inquiries 
§ Review/shaping pitches 
§ Help agency to identify appropriate spokespeople within Understood 
§ Ensure ongoing media training 
§ Monitor performance against goals 
§ Work with agency to optimize the plan as needed 

• Elevate issues/opportunities as needed through appropriate channels 
• Work closely with teams throughout Understood (content, nonprofit founding partners, 

social, events) to make sure that PR firm is aware of, and amplifying all of the opportunities 
available 

• Drive efforts to bring on new spokespeople 
 

Communications and messaging 
The Marketing Manager will be the owner of key messaging and written communications both internally 
and externally. Key responsibilities include:  

• Own/update key messaging documents and drive approvals 
• Write/ghostwrite bylined articles for PR  
• Write copy for promo materials, events, speeches 
• Update bi-weekly marketing digest (communication to internal teams and partner 

organizations) 
• Own/manage “Campaign Spotter” campaign 

Event Marketing  
The Marketing Manager will oversee special events that reach our key target audiences in efforts to 
promote Understood. Responsibilities include: 

o Development of event strategy and plan optimization 
o Development of event execution templates and process for execution 
o Manages Understood team members in the: 

§ Development of all marketing materials (promotional items, marketing 
collateral) required for participation  

§ Management of all pre / during / post event coordination, including vendor 
management. 

o Some travel to tradeshows and events  (an estimated 3 – 5 per year) 

 
The Person: Required Experience and Qualifications:  

• 5+ years of marketing/PR experience, preferably within a PR firm or within a digital content or e-
commerce property (.com or .org) overseeing a significant PR plan. 

• Experience with both online and offline marketing/PR elements 



• Excellent written and oral communication skills including writing for publication (please provide 
1-2 examples of articles written or ghostwritten) 

• 3+ years of event management experience 
• Experienced working in Word, PowerPoint, and Excel  
• Strong creative thinking and problem solving skills 
• Great interpersonal skills and positive attitude with commitment to teamwork 
• Ability to work in a fast-paced environment, managing multiple planned and unplanned projects 
• Acute attention to detail 

Prior knowledge of learning disabilities or educational law is not at all required, but a willingness 
to learn is essential to understanding user behavior. Feel free to note any personal experience in 
your application. 

 
 


